
 
 

 
 

Q&A Corner 
Advanced Technology to Maximize Online and Event Sales 
 

Q. What is key to MAXIMIZING my online and event sales?    
To accelerate your online and events sales it’s important to do the following two things: 

(1) Reach targeted customers online who are MOST LIKELY to buy from you 

(2) STAND OUT IN THE CROWD at events and shows by connecting with individuals  

 

Q. How can I reach target audiences BEFORE an upcoming event?    
We have two great marketing technologies to help you reach event attendees and prospects 

ONLINE before an event: 

 

KEYWORD TARGETING:  Virtually everyone interested in going to an event will search for it online 

before going to find out details. We show a display ad with your message to anyone performs a 

search for your chosen event….of happens to visit a webpage containing your keyword. 

 

For example, tell anyone who searches “Sturgis” or “Daytona Bike Week” or “X-Games” that you’ll 

be, where to find you, and why they should come see you [ie get a free t-shirt, win a free bike, etc.].  

 

FACEBOOK CUSTOM AUDIENCE:  If you have a list of your existing customers or targeted prospects, 

dealers, consumers, etc., we can use phone numbers and email addresses to create custom targeted 

ads with your pre-show messaging for each list. 
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Q. How can I sell more WHILE AT shows, events, and races?   

We can create a mobile "geo-fence" at major events like Sturgis, Daytona Bike Week, Summer X-

Games, Lucas Oil Pro Motocross events, etc.  We can help you to STAND OUT in the crowd by 

making one-to-one connections with event attendees while on their mobile phones or Facebook.    

 

For example, to get people to your booth or display area with a message that tells them exactly 

where you’re located and to swing by for a free t-shirt.  

 

We can track and measure all of your mobile event connections and send them directly to your 

website or e-store for additional online sales! 

   

Q. That’s really cool. How can you help me sell products AFTER a big event?     
We can “capture” mobile ID’s and from any event you choose, whether you’re there or not.  For 

example, we have already have identified 400,000+ mobile ID's and other computer devices from 

this year's Sturgis Rally and Daytona Bike Week. 

  

We use these mobile ID's and use a proprietary process to match them with household IP addresses.  

This allows you to reach the event attendees’ specific households (or businesses) with digital display 

ads after the event has ended.  The really great thing is…you don’t even have to be AT A SHOW to 

be able market your brand or promotions to event attendees!    

 

Q. How do I reach targeted customers ONLINE?  Ones most likely to purchase?   

For online retailers, the key to maximizing your sales is being able to reach the right customers at 

the right time for the products you sell.  For most Powersports online retailers, this can most 

effectively be done by targeting your audiences by the brand or models of vehicles they own. 

 

We use the latest in digital advertising technology to allow you to "hyper-target" customers based 

on product ownership or their purchase history. We can use your customer lists or we can also 

provide brand and product ownership lists in many cases (i.e. Harley-Davidson owners, by model 

and year of bike owned).    

 

Our super-targeted digital ad campaigns have been shown to be 6 to 60 times more effective than 

other online ads and have an average click-through rate (CTR) 3.2 times higher than industry 

averages.   

 

Q. Sounds great!  Can you show me an example of how it works?     
Yes, here is a specific example for an online retailer of motorcycle parts and accessories…   

 

Let's say you’re an online retailer who wants to run a 60 day promotion for a -10% discount on parts 

and accessories for Harley-Davidson FLHT Electra Glides. You have complete transactional data for 

your existing customers, including payment / ship-to addresses.   
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We can convert these physical addresses to household IP addresses...which allows us to serve 

targeted digital display ads to these specific customers. You may also decide to mail custom direct 

mail pieces to the same targeted list.  

  

The campaign will serve targeted digital display ads and direct mail pieces ONLY to households with 

Harley-Davidson FLHT Electra Glides. When your potential customers click on your display ads, it 

brings them directly to your Electra Glide parts catalog or order pages.    

  

Campaign effectiveness and ROI is drastically increased by reaching the right people and not wasting 

money showing ads to the wrong people.  We also can provide a tangible and accurate campaign 

ROI through performing “match-back” analysis of purchases made with our campaign lists.    

  

Q. But I already advertise online and use re-targeting.  How is this different? 

IP addresses are stored on a server, so this technology does not use tracking cookies. Therefore, 

deleting or blocking cookies does not affect our ads.  This is becoming more and more important for 

online digital advertising because soon all of the browsers will begin to block ads!   

 

According to a New York Post article, Google’s new Chrome browser will have much tighter ad-

blocking software, and others are expected to follow.   

 

This means many of the re-targeting ads that are so popular now will soon be ineffective.  Our 

Household IP targeted gets around this issue with industry-leading technology.   

 

Q. How much does all of this stuff cost?   
Each situation is unique, but we have individual event solutions start at just $1,500 and our HIGH 

RPM packages start at $3,750.  Go here to see some of our packaged event solutions.  

 

================================================================================== 

E3 Marketing Group has over 20 years of experience in the power sports and manufacturing 
industries. We have worked with power sports brands such as Yamaha, Polaris, BRP, Arctic Cat, Ski-
Doo, Fox Racing, Khrome Werks, and Rival Motorsports. Our manufacturing industry experience 
includes working with companies like 3M, Graco, Lincoln Industries, and Lubrication Technologies. 
 
For more information, email Todd Louden or call 763-273-7353.   
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